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LOJACK & NICB KICK OFF EDUCATION INITIATIVE WITH SURVEY 

Name July (the Highest Vehicle Theft Month of the Year) as  

 
ESTWOOD, MA – June 26, 2007 –Americans are not taking the necessary precautions 
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THAT REVEALS AMERICANS ARE VULNERABLE TO VEHICLE AND 
ASSOCIATED IDENITY THEFT  

 

“National Vehicle Theft Protection Month”  

W

to protect their vehicles from theft and are putting themselves at risk for identity theft 

based on what they leave in their cars, trucks and SUVs, according to a survey released

today by LoJack Corporation (NASDAQ: LOJN) and the National Insurance Crime Burea

(NICB).  The two leading authorities on vehicle theft protection kicked off a joint 

education initiative with this survey and named July (the highest vehicle theft mon

the year) as “National Vehicle Theft Protection Month.” 

 

 “

leaving themselves exposed to today’s professional thieves.  Our survey has confirme

the need for consumer education around this issue,” said Ronald V. Waters, President and 

Chief Operating Officer of LoJack.  “Not only have we created a month for consumers to 

focus on this important matter, but also we are making available valuable theft protection 

information that can help consumers change some of the negative behaviors we 

uncovered in our survey.”   

 



 

 

Bad Habits Make People an Easy Target for Today’s Professional Thieves 

The survey showed that many Americans have bad habits that make them highly 

vulnerable to both vehicle theft and associated identity theft.  Nearly half of Americans 

leave mail in their vehicle; one quarter has left a wallet or purse; and nearly one third has 

left bank statements in their car – all of which contain personal information that can put 

people at risk for identity theft.  

 

Further, while people exercise good common sense theft protection measures in some 

areas such as always locking their vehicle (79 percent) and never leaving spare keys (93 

percent) in the vehicle, many leave themselves open to thieves.  Most notably, a full 33 

percent admit that they have left their car running to warm it up, cool it down or run a 

quick errand – making their car a fast and easy mark for an opportunistic thief.  

Additionally, 47 percent don’t always park in a well-lit area and nearly 40 percent don’t 

hide valuables. Further, 36 percent never even think about whether their vehicle might be 

stolen and nearly 40 percent still think it is the teenager out for a joyride (vs. the 

professional thief) who is behind theft.  These findings emphasize a clear need for 

education about vehicle theft protection. 

 

 “While vehicle theft rates vary slightly from year to year, this type of theft is an ongoing 

and huge problem, with one vehicle stolen every 25.5 seconds,” said Robert M. Bryant, 

President and Chief Executive Officer of NICB.  “The bottom line for vehicle owners is 

that information is power – all vehicle owners should learn exactly what they need to do 

to keep their vehicles safe from organized crime rings and protect themselves from the 

many hidden costs involved in car theft.” 

 

Few Understand the Real Cost of Vehicle Theft 

While 75 percent of drivers recognize that there are costs associated with vehicle theft 

beyond insurance deductibles and the replacement value of the vehicle, according to the 

survey almost none (one percent) could identify the full spectrum of those costs.  



Insurance premium increases, replacing valuables, time spent dealing with police and 

other related parties, car rental fees, missed work time and costs associated with repairing 

the vehicle (if it is recovered) are all added to the price tag that a victim of vehicle theft 

might pay. 

 

Valuable Theft Protection Information 

LoJack and NICB have developed a booklet that details the steps owners can take to 

protect their vehicles from theft.  The booklet is available on each organization’s website.  

To access the material from LoJack, visit LoJack’s Knowledge Center at 

www.lojack.com/theftfacts. The Knowledge Center also offers facts, tips and tools 

designed to educate consumers on the “who, what, where” of vehicle theft and theft 

prevention.  To access the information from the NICB website, go to www.nicb.org and 

click on “Theft & Fraud Awareness.”  There, consumers also will find a series of 

educational publications, fact sheets and posters. 

 

About the Survey 

The survey was conducted in April 2007 by Opinion Research Corporation (ORC), an 

independent research organization based in Princeton, NJ.  ORC conducted one of its bi-

weekly CARAVAN® Surveys of the American public.  Professional interviewers 

conducted telephone interviews with a representative sample of 1000 American adults.   

 

About NICB 

The National Insurance Crime Bureau (http://www.nicb.org) is the nation's leading not-

for-profit organization dedicated exclusively to preventing, detecting and defeating 

insurance fraud and vehicle theft through information analysis, investigations, training 

and public awareness. 

 

About LoJack Corporation 

LoJack Corporation (http://www.lojack.com/), the company that invented the stolen 

vehicle recovery market two decades ago, is the global leader in tracking and recovering 

valuable mobile assets.  The company’s time-tested system is optimized for recovering 



stolen mobile assets through its proven Radio Frequency technology and unique 

integration with law enforcement agencies in the United States that use LoJack's in-

vehicle tracking equipment to recover cars, trucks, commercial vehicles, construction 

equipment and motorcycles.  The company’s Stolen Vehicle Recovery System delivers a 

better than 90 percent success rate and has helped recover more than $4 billion in stolen 

LoJack-equipped assets worldwide.  Today LoJack operates in 26 states and the District 

of Columbia, and in 29 countries throughout North America, South America, Europe, 

Africa and Asia.    
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